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Tolerance chart
THICKNESS mm 

0.3~0.6 
0.7~0.8 +0.2/-0.1 

±0.1

+0.3/-0.2

+0.4/-0.2

0.9~1.2 
1.5

2.0~4.0

5.0

±0.2 

±0.5 

TOLERANCE  mm  

Disclaimers
Many factors beyond Longyoung’s control and uniquely within user’s knowledge and control can affect the use and performance of a longyoung product in a particular application. 
As a result, customer is solely responsible for evaluating the product and determining whether it is appropriate and suitable for customer’s application.
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